BEP’S… DRIVEN BY PASSION
BEP’S was born out of a combination of passion, interest and enthusiasm for all things automotive.
From modest beginnings in a storeroom near Treviso in the early ‘60s, today it is the largest car and motorcycle accessories retailer in Italy.
Bep’s is the brainchild of Ferruccio Battaglia, better known as “Bepi”, whose commitment, sacrifice and sound business sense has revolutionised the car and motorcycle markets with innovation and forward thinking, keeping up with changing market needs and often anticipating tastes and fashion. Bepi’s entrepreneurial vision lies at the heart of a small empire where automotive accessories become truly desirable objects.
Bep’s stores are unmistakably moulded by the company’s mission: to offer a retail space where car and motorcycle enthusiasts can find everything they want under one roof, with an incredible assortment at competitive prices. To achieve this, since the late ‘90s an internal team has been researching the global market to find the best brands specialised in producing innovative and quality tailored equipment and accessories to meet the needs of the most demanding customer.
Today Bep’s is the number one store for all motoring enthusiasts. We offer a vast range of over 65,000 items that satisfy any needs, making us one of Europe’s leading companies in automotive accessories. Another feature of Bep’s stores is the sheer quantity and range of products on offer. Most of the car and motorcycle accessories are the latest in terms of market innovations and trends.
The turning point came a couple of years ago, with the decision to revolutionise store layout and a new approach to retail and display.  Terry Battaglia explains: “We don’t want to have stores that are simply blocks of cement stuffed with shelves, we want to create new spaces designed to transmit passion for our products. The result is a sort of grand boutique that offers everything from bodywork shampoo to monitors for the most advanced cars and women’s clothing lines for the growing number of female motorcyclists”.
“The new concept is popular with everyone – our customers range from eighteen- to eighty-year olds and includes motorcycling couples and parents with their children”.
 There are currently eight mega-stores: Montebelluna, Udine, Verona, Brescia, Padova, Marcon (Ve), Trieste and Pordenone.
The staff are the real motor behind the business and consist of dynamic young people who bring passion to their profession. 

Staff work within a structure that is divided into “spheres of passion”, i.e. the section layout in all stores where customers can find everything they might need.
 Bep’s offers a range of over 22,000 products dedicated to accessories, care, maintenance and cleaning of cars and motorcycles. We have everything necessary to improve, transform, utilise and keep clean our customers’ vehicles.
More daring customers can let loose in the tuning/racing department, which has all the motor sport items; over 12,000 products which include not only mechanical items, but interior and exterior aesthetic tuning, kart and rally clothing, sports products and seats.
Music and electronics fans can roam the Car Hi-Fi section, which has an enormous display of over 2,000 products from the traditional to the most sophisticated car stereos, with SATNAVs and Bluetooth incorporated, iPhone® stereos and monitors to view TV or films in the car. Not to mention SATNAVs, parking sensors, anti-theft kits, full kits, woofers, midwoofers, tweeters, subwoofers and everything needed for a complete sound system.
Sports and leisure enthusiasts will find a section dedicated to bike and ski racks, with a wide selection of roof boxes, over 13 models of snow chains and roof racks for more than 2,000 models of cars, SUVs and vans.  

Motorcycle enthusiasts have their own section containing a vast array of over 1,000 items of clothing for all seasons, 250 models of full-face, modular and jet helmets, gloves and boots, not to mention more than 20,000 accessories for all types of bike – both aesthetic and racing accessories – and a wide range of clothing and accessories for motocross enthusiasts.
In addition, Bep’s Café offers a space where drivers and riders can relax and enjoy a drink in front of large screens showing car and motorcycle shows, or purchase motoring books and DVDs.
Bep’s is also present on the major social networks to offer the highest level of support to all enthusiasts on previews, initiatives and events.
Today Bep’s has ambitious goals, with its 8 megastores and 130 staff set to expand by seven more stores in the next three years.
This expansion and continual innovation make Bep’s Italy’s Number 1 car and motorcycle accessory retailer.
